“AN ADVENTURE IN STORY, IDEAS & DIGITAL ART”
ALL TAKING PLACE IN THE RURAL YORKSHIRE DALES
MARKET TOWN OF SETTLE.

Headline performances included
‘A Machine They're Secretly

Workshops covered digital
Building by Proto Type Theatre

e storytelling, soundscapes,
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14 DIFFERENT WORTH £9000 & 1/3 EMERGING
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THE SETTLE STORIES FESTIVAL
6TH - BTH APRIL 2018

ATTRACTING AN

AUDIENCE FROM 2563 ﬁE::EEE?:::
ACROSS THE ATTENDANCES HEAD
NORTHWEST

£152, 920 TOTAL BOOST TO SETTLE

based on 1082 (unique adult visitors) spending an average of £141.33 per head
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Council OTHER LITERATURE ARTS EVENTS,
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This is not because the Settle audience is in a rural area, and grateful for any arts activity that happens.

“Given the differential access to cultural provision in rural as opposed to urban areas, one might expect public ratings for "enthusiasm’
in more rural areas to be high, and they were (higher than in other urban areas). Similarly, one would naturally hypothesise that the
‘local impact” scores would also attract high publie ratings in rural areas. In this cut of the data, the rural status alone does not seem to
have a strong influence on local impact scores.” (Quality Metries Final Report, page 53. Knell and Whittaker, zoa7).



| APPRECIATED THAT THERE
WAS A LOT HAPPENING IN A
GENTLE, RESPECTFUL WAY
WHICH HARMONISED WITH THE
EXISTING SETTLE

2% 78%

of events ran at full or of all activity happened
high eapaeity in non-arts venues

ENVIRONMENT AND DID NOT
APPEAR TO INTRUDE 'Iun %
Festival Attendee of those asked thought the
festival appeals to those

who can't normally attend
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1600 LIKES FOR SETTLE PERSRI A e STAR s
STORIES programme

AVERAGE AUDIENCE REVIEW
DUT OF 5 STARS

"WONDERFUL + BEAUTIFUL. | WILL RETURN AGAIN. KEEP BEING BRILLIANT SETTLE"

Festival Attendee
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