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Introduction 

"Exploration is wired into our brains. If we can see the horizon, we want to 
know what's beyond."  Buzz Aldrin 

 

Settle Stories believes in the power of stories to communicate ideas. 

The organisation has frequently demonstrated this power of 

storytelling in relation to the heritage of Settle and the surrounding 

area, and three years ago began exploring stories of scientific 

knowledge, with physicist Professor Richard Keesing sharing his work 

presenting science through stories at the festival to great success, and 

the organisation was very keen to build on this work.  Additionally, the 

festival took place during World Space Week. By celebrating the magic 

of space adventure Settle Stories could bring the fascination of science 

into local communities. 

Thanks to funding from the Department of Business Innovation and 

Skills, the team at Settle Stories were able to dedicate an entire strand 

of events at Settle Storytelling Festival 2014 to communicating stories 

relating to space, the planets, and to space travel. Crucially, the festival 

was interested in giving scientists the opportunity to share their stories, 

and the need to achieve that shaped the delivery of the project 

elements very strongly. 

Every element of the project was carefully designed to arouse curiosity 

and help generate understanding both in audiences from Settle itself 

and those visiting the festival. By placing the project at the heart of the 

festival which already has a strong following within the town and within 

the Yorkshire Dales, the activities benefitted from both audience and 

press focus on the event, with the science stories element of the 

festival taking the lead in a high proportion of the local press coverage, 

and featured in no less than 11 separate articles. (see Appendix 1 for 

some of the strongest stories focusing on World Space Week). 

With live events taking place during the weekend generating 

approximately 1500 learning experiences, supported by a strong web 

and social media presence, and pre-festival competition to generate 

even greater reach, organisers were delighted with the connections 

made and feedback received. 

A brief summary of each project element is given in the main body of 

the text, whilst you can find audience thoughts and responses, images 

and key facts and figures in the side column of this report.  

"This event was my main 

reason for coming to the 

festival… really original idea 

to get this talk for the 

festival" Audience Member,  

MISSION TO MARS 

"THE COMPETITION IS A GREAT 

SPRINGBOARD TO LEARNING" 
TEACHER, DESIGN A SPACESHIP 



Project Elements – Festival Weekend 

 

Settle Stories contacted the Chief Medical Officer of the current “Mars 

One” selection process in order to identify two young scientists 

(Hannah Earnshaw and Ryan Mcdonald) who were hoping to be 

selected for the mission and who had the passion and ability to share 

their stories. At the same time the organisation reached out to local 

astronomer and podcaster Gurbir Singh who has a strong interest in 

current Indian Space exploration and who was able to explore the 

stories behind the technology that would be needed for the mission.   

This collaboration led to Mission to Mars – a one and a half hour long 

talk/performance delivered as a conversation between the three 

scientists and their audience. The makeup of the audience for the 

event was exactly as planned in the project design, a mix of families 

(with attendees as young as 6 and as old as 89 noted) and of 

individuals and couples of all age ranges, including some students. As 

well as attracting local interest, the pre-sales postcodes for the event 

show that the event was a key draw for people travelling to the festival 

from over an hour away. 

 

On Friday 10th of October a coppery, orangey disk over 16ft tall 

appeared in the market place of Settle representing the sun. This drew 

attention from passers-by and set many of them off on a journey, 

following markers through the town on the Planet Trail.  The buzz 

about this trail (which was witnessed by festival volunteers on the 

streets and in cafes around town) sprang in part from the dominating 

feature of that central Sun, and in part from the discovery element to 

the trail. Participants arrived at each station to find not just the visual 

representation of the next planet, but also a box with a hidden cache of 

information to explore.  

The scientific element was at the forefront of the installation - artist 

Kerrin Tattman was paired with space scientist Dr Lucy Rogers, who 

verified all the scientific information on the information sheets – and 

made sure all the distances and sizes for the planets were correctly to 

scale. The hidden caches also allowed an opportunity for Settle Stories 

to directly evaluate the impact of this installation. Once families and 

friends following the trail had read the information in the box they 

were also invited to take a sticker from a bag and mark a card saying 

how much they had learned. The act of making that decision will also 

have helped reinforce learning.  

 

What would you take to Mars? was a small exhibition developed again 

by pairing an artist and scientist to ensure rigour in the information 

delivered about the Mars mission and related elements of space travel. 

The strength of the exhibition is that it engaged audiences at a range of 

"Space talk was awesome" 
Audience Member via Facebook 

"It taught us some things we 

didn't know. I didn't know why 

Neptune was blue" PLANET Trail 

visitor 

"My grand-children really 

loved the planet trail. They 

didn’t like it when people had 

said they hadn’t learnt 

anything on the evaluation. 

They got quite indignant. 

Aged SEVEN and NINE, they 

thought everyone must have 

learnt something new.” 
FESTIVAL VISITOR 

"All the other tales, it seems 

here are sort of tales of the 

past…. This seems to be the 

only one which is sort of 

tales of the future" Audience 

Member, MISSION To MARS 



stages with some sending in contributions prior to the festival, and  

many more viewing the exhibit during the festival as well as leaving 

their comments on the scribble board. As well as having a digital 

version developed which continues to arouse curiosity on the Settle 

Stories website, the small exhibition has been booked to tour local 

libraries for two months this autumn, further extending reach.   

The exhibition was evaluated using the same process as the Planet 

Trail and this evaluation provided strong evidence for the effectiveness 

of the two installations as a learning method – showing that over 85% 

of those engaging with the activities felt they had learned something 

new. 

 

 

 

A family friendly outdoor making workshop creating spaceships from 

recycled materials allowed the very young to engage with the concept 

of space travel, and provided a place for people to drop in and make 

something whilst chatting over the surprising revelations from the 

Mission to Mars talk. Let’s Make a Spaceship was one of the busiest 

activities at the festival, and though it featured a fairly simple task – 

using cardboard and other recycled materials to build spaceships - 

artist Kerrin Tattman had designed a making activity that considered 

the real components of a spaceship used for space travel so taking part 

could lead to discussions of the principles of space travel.  

Project Elements – Before and After the Festival 

 

In the run up to the festival Settle Stories used their extensive social 

media reach and excellent links with Craven District schools to launch a 

particularly inspiring design a spaceship competition. This had a really 

powerful touch in terms of increasing understanding of space travel, 

because every entrant in the competition received individual feedback 

on their design from Ryan Mcdonald, young scientist in the selection 

process for the Mars One mission.  Over 170 entries came in mostly 

but not solely from children and young people, and with designs being 

sent from across Europe as well as within the UK. Several schools that 

“It was non stop all day” 
Artist, Let’s Make a Spaceship 

"It was really nice to see 

children’s activities outside 

like the spaceship workshop” 
FESTIVAL VISITOR 

"EARLy PRESS COverAGe OF OUR 

SCIENCE PROGRAMME GENERATED 

SO MUCH INTEREst AN ELDERLY 

LOCAL RESIDENT SeNT US 

CLIPPINGS ABOUT MARS FROM A 

NINETEEN THIRTIES YORKSHIRE 

POST THAT ARTISTS INCLUDED IN 

THE EXHIBITION” FESTIVAL DIRECTOR 

 

15% 

57% 28% 

"it was really nice to see 

children's activities outside - 

make your own spaceship" 
ViSITOR 

"I WOULD TAKE MY MUM AND DAD" 
WHAT WOULD YOU TAKE TO MARS 

RESPOnse 



were involved pointed out that they had been able to use the 

competition as a springboard to further learning. 

 

It was crucial to Settle Stories 

project aims, that if the festival 

exhibits had provoked initial 

interest, audiences would have 

somewhere to go to follow up 

and deepen understanding.  

Across every event, in every 

corner of every installation, 

audiences found themselves picking up the inviting business card 

pictured here, which allowed them to access the set of resources 

collated by the festival’s scientists and artists in Settle Stories Science 

Pages. 

The resources on the site included: podcast and video clips of the 

Mission to Mars talk; a slideshow version of the “What Would you Take 

to Mars?” Exhibition and five learning resource sheets created by Dr 

Lucy Rogers.  

Despite a hacking attack on the festival’s website in the week following 

the festival, tracking statistics show that during the festival and in the 

two months following, there have been 166 downloads of the science 

resources, and over 200 plays of audio and video resources. These 

resources will continue to be promoted by Settle Stories alongside 

relevant and related projects as they occur (such as the current 

libraries exhibitions) so this is only a snapshot of their immediate reach 

and impact. 

For the Future 

This year’s event has demonstrated clearly that the combination of the 

storytelling festival and science activity generates excellent local and 

regional press coverage that means that people become aware of 

science from routes that are not the ordinary approaches; that Settle 

Stories approach to combining artists and scientists creates work which 

is engaging, especially to families, at the same time as being 

scientifically accurate and stimulating and that there is an appetite 

from both the public and schools for related resources.  

Future events can seek to build on this success, and push even further 

into using storytelling – both oral and visual – to communicate scientific 

ideas. 

“We need to have people up there who can communicate what it feels like, 

not just pilots and engineers.” 
Buzz Aldrin 

Facts and Figures 

 Approximately 1500 live 

learning experiences 

delivered during the 

festival 

 No less than 11 separate 

local press articles 

featurED the Science 

programme at the 

festival (from Parish 

magazines to the 

Yorkshire Post) 

 Over 85% of people 

engaging with the 

Planet Trail and 

Exhibition recorded 

having increased their 

understanding of the 

solar system/space 

travel 

 In the TWO MONTHS 

Following the Festival 

166  DownlOADS of 

SCIENCE learning resource 

sheets AND 200+ PLAYS oF 

MISSION TO MARS 

Audio/ViDEO MATERIAL 

 CONTENT FROM THE SPACE 

SCIENCE PROGRAMME 

CONTRIBUTED TO SETtLE 

STORIES OVERALL WEB AND 

SOCIAL MEDIA PRESENCE, 

BENEFITTING FROM A SHARE 

OF OVER 5000 monthly web 

visitors, 10,000 monthly 

facebook reach and A 

HIGHLY ACTIVE TWITTER 

PROFILE. 



Appendix One – Press Coverage 

The selected articles from the overall press coverage are those that feature most strongly the link to World 

Space Week and show how the events planned by Settle Stories generated interest: 

 

Yorkshire Post 

 

Craven Herald 



 

All About (Local Free Paper) 

 

 

 

 

 

 



Appendix Two - Calculations 

1) Live learning experiences 

Event Experiences Based On 

Mission to Mars 38 Box Office data, sold tickets and complimentary 

tickets. Sales at 85% capacity. 

Planet Trail Est 1200 Based on 51 average responses to evaluation 

document, however observed that families did not 

always sticker for all members separately, and some 

did not engage with stickering at all – est 150 actual 

experiences per planet and total of 9 planets 

What Would You Take to Mars 127 Click counter kept by steward 

Lets Build a Spaceship 117 Click Counter kept by steward 

 

     2)   Evidence that audiences felt they had increased understanding of solar system and space exploration. 

Evaluation cards and stickers were used to ask audiences to record whether they felt they had learnt something. 

These were placed at all Planet Trail stations and at the What would you take to Mars? Exhibition. The results (as 

listed in the main body of the evaluation) demonstrate a significant majority (over 85%) of people engaging with 

the exercise had increased their understanding and well over half (57%) had learned lots at each response point. 

This was based on an average sample of 51 people per evaluation station, and a total of 309 responses total. 

(Some of responders will have visited and responded at all stations, some – and particularly at the exhibition – 

may have only visited one) 


